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In September 2017, each student in my French class was assigned a correspondent at 

Lycée Jules Verne in Château-Thierry. Each of these correspondents would speak to us in 

English, and we would respond in French. Since I was very eager to begin talking to native 

French-speaking students, I chose to take two correspondents: Samy and Camille. As anticipated, 

we immediately began discussing our hobbies and interests over Snapchat. However, I didn’t 

expect that we would start comparing and contrasting the United States and France. As we 

discussed our nations’ most popular singers and shared favorite songs, I quickly realized that a 

lot of Samy’s favorite artists were American. The same was true for his favorite movies and TV 

shows. I asked my French teacher why this might be. She replied that most entertainment in 

France came from the United States, but she could offer no explanation as to why. During our 

conversations, I often asked Samy for translations of English words that are commonly used by 

teenagers so that I could expand my French vocabulary. To my surprise, he was already familiar 

with these words because French teenagers often use English slang and texting acronyms. Both 

French teachers at my school confirmed this but again had no explanation. When I discovered 

the Franco-American Fellows program, I thought it would be the perfect opportunity to 

investigate. Why does American entertainment and the language of American youth have such a 

large presence in France? How far does this presence extend? How do French people feel about 

having a foreign country’s culture take over their own? 

"Youth culture" is defined by the ways that teenagers live their lives. This includes 

trends, behaviors, music, beliefs, vocabulary, clothes, sports, media, and dating. For this project, 

I chose to focus specifically on clothes, media, and music. While I was not opposed to discussing 

my topic with adults and getting their input, I wanted to concentrate on high school students. 



 
2 

Prior to my trip, I prepared questionnaires for students to fill out. I expected wifi and computers 

to be easily accessible at the school. However, that was not the case. Ultimately, I interviewed 

students using some of the questions I had put on the questionnaire. Lycée Marie Curie allowed 

the Fellows to interview during English classes. The students I spoke to ranged from la seconde 

(beginning English, age 15) to the classes preparatoires (advanced English, age 19). In total, I 

received data from 96 students during my time at the school. I had also intended simply to 

observe my surroundings. For example, listening to the radio in the car and looking at the posters 

outside of a movie theater would be means of receiving data.  

Immediately after meeting my host family, my project almost started doing itself. On the 

drive from the high school to my host family’s house, “Girl on Fire” by Alicia Keys played on 

the radio. When we arrived home, I quickly became acquainted with their nine-month-old 

Cocker Spaniel puppy, Nala, who was named after the character from “The Lion King.” The next 

day, we listened to the radio while we ate breakfast and got ready. Some songs that played 

included “What Lovers Do” by Maroon 5, “Leave a Light On” by Tom Walker, “Marry You” by 

Bruno Mars, “Wolves” by Selena Gomez, “Feel It Still” by Portugal. The Man, “Believer” by 

Imagine Dragons, and “I Gotta Feeling” by The Black Eyed Peas, to which my host sister, 

Naelle, sang along. I asked my host dad in the car one day about the popularity of American 

music in France. He replied in French, “It’s the fashion. It’s the music of the young.” My host 

dad had previously been a P.E. coach at Lycée Professionnel Donation Robert & Nelly de 

Rothschild but has since retired. On Saturday, the school had an open house, and my host family 

wanted to show me around. I got to talk with some of his old friends and colleagues while we 
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were there. One of his friends, upon finding out I’m American, told Naelle to study my shoes 

because they would be in France in two or three years.  

While we were walking to class, another student came up to us, asked if we were the 

Americans who were visiting, and then asked us if we liked “13 Reasons Why.” On Day 3, I 

began interacting more with the other correspondents and discovered that Vanessa’s host sister 

loved “Teen Wolf” and that Priyanna’s host sister was obsessed with Macklemore. Two girls, 

Camille and Laura, came up to the group of Fellows in the hall and started talking to us to 

practice their English. Our conversation was almost solely about American TV shows, music, 

movies, and shockingly, books. These two girls were avid fans of Percy Jackson, Harry Potter, 

Maze Runner, The Hunger Games, Glee, Riverdale, Walking Dead, Game of Thrones, Pretty 

Little Liars, Grey’s Anatomy, and the Kardashians. They also mentioned that they found French 

accents to be ugly and American accents to be beautiful. I couldn’t believe that this was the 

opinion of most French people, so I decided to ask Samy. He confirmed this. He said that in 

France, being American is “cool” because French people want to come to the United States.  

My interviews with the students from the classes preparatoires were by far the most 

enlightening. Often when I asked students why they preferred American entertainment over 

French, I got simple answers like, “Because it’s cool,” or, “Because the budget is bigger.” While 

they also blamed the difference in budget for the presence of American entertainment, they had a 

variety of other reasons. Many of these students watched American shows and movies to 

improve their English. They also complained that French shows and movies lacked the action 

and quality acting of American shows and movies. Every single group that I interviewed had at 

least one student say that the origin of the entertainment does not matter as long as the movie or 
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show was original and quality. Students agreed that French movies had a unique style that was 

not particularly popular, so France was searching for better entertainment. The French might not 

be specifically looking for American entertainment so much as American entertainment just 

happens to fill a void in French culture. Finally, a couple of students claimed that World War II 

is responsible for American culture in France. Their favorite pieces of American entertainment 

and clothing included The Big Bang Theory, Empire, Scandal, South Park, Orange is the New 

Black, iCarly, Friends, Malcolm in the Middle, Supernatural, Arrow, The Simpsons, Nicki 

Minaj, Cardi B, DJ Khalid, Imagine Dragons, Futur, Migos, Selena Gomez, Kendrick Lamar, 

Rihanna, 21 Savage, Eminem, Kanye West, Beyonce, Wiz Khalifa, Dwayne Johnson, Jimmy 

Fallon, Logan Paul, Forrest Gump, Disney, The Avengers, Black Panther, Transformers, 

Divergent, Star Wars, Fast & Furious, Levi’s, Hollister, H&M, Van’s, Converse, Gap, 

Abercrombie & Fitch, and Nike.  

We learn about French culture in my French class, and thus I am familiar with a lot of 

French music and movies that other American teenagers are not. Similarly, my friends who study 

Spanish watch movies in Spanish and listen to Spanish music. We are exposed to foreign 

entertainment in school and have the language ability to understand what we are listening to or 

watching. English is a subject on the BAC, so it is taught to all high school students in France. 

This could potentially be a partial explanation for why American entertainment is so popular. I 

also noticed that music on the radio is not censored in France like it is in the United States, which 

may be one of the reasons why so many French teenagers are familiar with American slang and 

English swear words. In the car, my host dad sometimes listened to a radio station called 

Nostalgie, which plays music from the ‘70s and ‘80s. With the exception of a couple of Michael 
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Jackson songs, I never once heard an American song on this station during the entire two week 

period. Such a glaring lack of American music gives me reason to believe that the fascination 

with American entertainment is relatively recent. 

I asked every group that I interviewed whether or not the presence of American culture in 

France bothered them. I went into this project assuming that they would be protective of French 

culture and resentful of the parasitic American entertainment. To my surprise, I never once 

received a negative answer to this question. Some said that French culture was strong enough to 

withstand the presence of another. Others said that having only French culture would be boring 

and that “things from the outside” are fun. What blew me away was a response from one of the 

students in the class preparatoire. He said that the acceptance of foreign cultures is becoming 

more common because the mindset of the world is changing. Internationally, teenagers and 

young adults are becoming more open-minded and have a desire to be global citizens. We are on 

the road to peace. The other four students in the group nodded their heads in agreement. For 

centuries, cultural boundaries have been very defined, but perhaps this is no longer true. In the 

case of the United States and France, one is not stealing from the other, but rather we are forming 

a diverse and expressive global culture that is freely shared and willingly accepted. 

 

Thank you to Madame Shaw for her endless patience and guidance, to Madame Sekrani 

for coordinating our trip and making our time in France constructive, to my magnificent host 

family for welcoming me with an open heart and going to the ends of the Earth to make sure I 

had a wonderful time, to Lycée Marie Curie for all of their hospitality and efforts, to all of the 
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generous donors who made our trip possible, and to the Alliance Francaise d’Oklahoma City for 

organizing this life-changing opportunity.  


